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Conversion Attribution

E Session source/.. 42|87l - Session camp... New users Ads impressions Engagement rate Views per session
google/cpc youtube_da 7,897 . 1,815,527 315
nhafirst_open 2,671 1,551,096 2.54
youtube_retarget 1,009 2,002,129 2.82
nh_roulette_event 810 939,854 0.31 1.82
youtube_sa 4861 1,566,289 0.28 17
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nhaevent 3320 1,375,324 0.26 123
youtube_first_target 2261 706,664 0.21 11
SH 13,431 19,956,883 2.31 14.35
(direct) / (none) (direct) 9,492 I o e 3.0
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New user Landing page Status KPI Performance All Ads Performance
Landing page New users ~ New users Views per session Engagement rate defaultChannelGroup conversions v o [0 Adsclicks [ Ads cost per click —@— Return on ad spend .
T/ 105,734 27.8% 275 0.26 1 - — 177
2. /page/bieu-phi.html 98,601 25.93% 1.63 5 Organic Shopping 243138
3. /danh-muc-bao-cao... 69,725 18.33% 434 Z Unassigned 212,597
4. Jpage/huong-dan-gi.. 40,762 10.72% 2.83 4 Paid Search 152,415
5. /page/tu-van-dau-tu.. 23,215 6.1% 6.14 5 Display 151,723
6. /danh-muc-bao-cao... 15,657 4.12% 9.21 6. Mobile Push Notifications 112,140
7. /page/huong-dan-ru... 13,572 3.57% 4.06 7 Affiliates 40,105
8.  /page/huong-dan-n.. 7,442 1.96% 52 8. Organic Search 28,088
E) /page/ban-cong-bo-... 2,950 0.78% 2.07 9. Paid Other 21267
10.  (other) 2,651 0.7% 3.03 10. Organic Social 18,974
& A 380,309 100% 41.26 6.32 1. Referral 13,644
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Transaction status by Source/Medium
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Revenue status by product
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